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3. Bartlett

4. KMO (Kaiser-Meyer-Olkin)
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1. Composite Reliability
2.CR

3. Average Variance Extracted
4. AVE
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1.x?

2. Root Mean Square Error of Approximation (RMSEA)
3. Adjusted Goodness of Fit Index (AGFI)

4. Goodness of Fit Index (GFI)

5. Normed Fit Index (NFI)
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