
 10.22034/ssys.2022.2142.2532

MICMAC

 

 
 

 
 

                                                           
 

  E-mail: Hoseini.hasti313@gmail.com                                                                                 

 



 
 

 

 

                                                           
1 tayag 
2 Burnasheva 
3 Banna 
4 Fischer 
5 graca 



 
 

 

 

 

                                                           
1 Elias
2 Mahdi 
3 H.Zouhal 

Jifeng 4  



 
 

 

                                                           
  Ross, James & Vargas  
 Henderson & D'Cruz  

3Mdsoon 



 
 

 

 

                                                           
1  Saha 

 Shanon 
 Won & Green 
shah & murthi 2   



 
 

 

:

.

.

.

 



 
 

 

                                                           
1 wu & Fang



 
 

 

R  L  M U Mean Crisp Result 



 
 

 

R  L M U Mean Crisp Result 



 
 

 

MICMAC

 



 
 

 

 

Iteration Influence Dependence

MICMAC 



 
 

 

Ran
k  

Lab
el 

Direct 
influen

ce 

Lab
el 

Direct 
depende

nce 

Lab
el 

Indire
ct 

influen
ce 

Lab
el 

Indirect 
depende

nce 

 



 
 

 

C11, C10 

C12



 
 

 



 
 

 

)AVE( )CR( 

t  t 

 

  



 
 

 

 



 
 

 

)AVE( )CR( 

t t 

 

 



 
 

 

t

T  Df 
F  Sig 

t

t

 

 

t

T  Df 
F  Sig 

t

t 

)(

 



 
 

 

 



 
 

 

 .

 

                                                           
1 cisco  



 
 

 



 
 

 

 

 

Alis,Mu & Jonathan Z. Zhang  (2021). “Seller marketing capability, brand reputation, and 
consumer journeys on e-commerce platforms”. Journal of the Academy of Marketing Science. 
https://doi.org/10.1007/s11747-021-00773-3 

Dialectics at a Standsly CONSTELACIONES in the Atacama Desert”.  

Sense of community and social identity 
effect on brand love: Based on the online communities of a luxury fashion brands”. Journal of 

Evaluating the best main battle tank using fuzzy decision theory 
with linguistic criteria evaluation”. European 

  “Marketing in a data-driven digital world: Implications 
for the role and scope of marketing”. Journal of Business Research. 

 “Ethnic 
identity, consumer ethnocentrism, and purchase intentions among bi-cultural ethnic consumers: 
“Divided loyalties” or “dual allegiance?”

Disentangling country-of-origin effects: The 
interplay of product ethnicity, national identity, and consumer ethnocentrism”

Situating moral disengagement: Motivated 
reasoning in meat consumption and substitution”

“The Role of Virtual Communities in the English Premier 
Football League, Communities in the English Premier Football League”.

: analyses physique et physiologique – blessures et 
préventionHigh-level football: Physical and physiological analysis – Injury and prevention. 

Jifeng Mu & Jonathan Z. Zhang. (2021). Seller marketing capability, brand reputation, and 
consumer journeys on e-commerce platforms, Journal of the Academy of Marketing Science 
https://doi.org/10.1007/s11747-021-00773-3 

Fuzzy Multi-Criteria Decision Making: Theory and Applications with 
Recent Developments Front Cover,

Mahdi.f. (2022). Comparative study of sport diplomacy in development of foreign relations. 
Science - Research (International Relation.( 



 
 

 

Mdsoon, I., Cho, N., Shirz, B. & Sahej, N. (2014). “Designing evolving user profile in e-CRM with 
dynamic clustering of Web documents”. Data knowl Eng.;65(2): 355-72. 
Russ, Chih-Hung; Fang, Wen-Chang. (2016). “Combining the Fuzzy Analytic Hierarchy Process 
and the fuzzy Delphi method for developing critical competences of electronic commerce 
professional managers”. Qual Quant, Vol. 45, PP. 751–768 
Saha, B. (2019). Online marketing of professional sports clubs: engaging fans on a new playing 
field. IFIP International Federation for Information Processing. 
Tayag.s. (2021). Journal of Hospitality, Leisure, Sport & Tourism Education 27 (2021) 
100262Available online 15 August 20201473-8376/© 2021 Elsevier Ltd. All rights reserved.Social 
media in sport management education: Introducing LinkedIn. 
Won, S. & Green, B. (2016). “The effect of Web Cohesion, Web Commitment, and Attitude toward 
the Website on Intentions to Use NFL Teams' Websites”. Sport Management Review; 10: 231-52. 
Wu, Chih-Hung; Fang, Wen-Chang. (2011). “Combining the Fuzzy Analytic Hierarchy Process and 
the fuzzy Delphi method for developing critical competences of electronic commerce professional 
managers”. Qual Quant, Vol. 45, PP. 751–768. 

  


