
                                                           
 

E-mail: V.javani@tabrizu.ac.ir  
 

   
   

10.22034/ssys.2022.2216.2585 

–

––



552 
 

 

 

                                                           
1 Hunter et al. 
2 Pruna, Tribaldos & Bahdur 
3 Park et al. 
4Kruszynska & Poczta. 
5 Smith et al. 
6 Cornwell  



553 
 

 

 

                                                           
1 Pop 
2 Rasoamanana 
3 Jensen & Cornwell 
4 Tyler et al. 
5 Cornwell  
6  Sarpong & Zungu 
7 Koronios et al. 



554 
 

.

.

  

                                                           
1 Handley 
2 Matthew  
3 Plumley & Wilson  
4  Kirkesaether 
5 McKelvey & Grady 



555 

-

                                                           
1 Madill & O'Reilly 
2 Matthew, Nerilee & Sally 
3  Arraya & Pellissier 
4 Areska 



 (IEG ) 

                                                           
1 O’Reilly & Horning 
2 Asagba 



557 
 



558 
 

IN-T

IN-S

IN-M 

IN-E 



559 
 

 

                                                           
 Charmaz 

IN-T 

IN-S  

IN-M  



560 
 



561 
 

 

IN-T-1, IN-T-4, 

IN-T-3 

IN-T-1, IN-T-4 

IN-T-4, IN-T-2, 
IN-T-3 

IN-T-1 

IN-T-2, IN-T-3, 
IN-M-2 

IN-T-1, IN-T-3, 
IN-M-6 

 

IN-E-1, IN-E-2, 
IN-E-3 

IN-E-1, IN-E-2, 
IN-E-3 



562 
 

IN-E-1, IN-E-2, 
IN-E-3 

IN-E-1, IN-E-2, 
IN-E-3 

IN-E-1, IN-E-2, 
IN-E-3 

IN-E-1, IN-E-2, 
IN-M-1 

 

IN-M-1, IN-M-
3, 

IN-M-8 

IN-M-1, IN-M-
3, 

IN-M-8, IN-M-
2, IN-M-3, 

IN-M-5 

IN-M-1, IN-M-
3, 

IN-M-5, IN-M-
4, 

IN-M-6 

IN-M-8, IN-M-
1, 

IN-M-7 



563 
 

 

IN-E-1, IN-E-2, 
IN-E-3, 

IN-E-1, IN-E-2, 
IN-S-2 

IN-E-1, IN-M-4, 
IN-E-3 

IN-E-1, IN-S-2, 
IN-S-3 

IN-M-1, IN-S-2, 
IN-S-3 

IN-M-7, IN-T-4, 
IN-S-1 

 

 

IN-S-2, IN-M-4, 
IN-S-3 

IN-M-3, IN-M-
4, IN-M-6 

IN-M-4, IN-T-3, 
IN-S-3 



564 
 

IN-M-7, IN-M-1 

 

IN-E-1, IN-E-2, 
IN-E-3, IN-M-5 

IN-E-1, IN-E-2, 
IN-M-5 

IN-E-3, IN-E-2, 
IN-M-8 

IN-E-1, IN-E-2, 
IN-E-3 

 

 

IN-S-1, IN-S-2, 
IN-M-5 

IN-S-1, IN-T-2, 
IN-M-5 

IN-S-1, IN-S-2, 
IN-M-5 

IN-S-3, IN-S-2, 
IN-M-1, IN-T-4 



565 
 

 

 

IN-S-1, IN-S-2, 
IN-T-2 

IN-M-1, IN-T-2, 
IN-M-5, IN-S-2 

IN-S-3, IN-M-4, 
IN-M-5, IN-M-2 

IN-M-3, IN-M-
6, IN-M-2 

 

IN-S-3, IN-M-7, 
IN-M-1, 

IN-T-2, IN-T-4, 
IN-T-1, IN-M-5 

IN-T-2, IN-T-3, 
IN-T-1, IN-M-3 

IN-S-34, IN-T-2, 
IN-M-5 



566 
 

IN-T-1, IN-T-2, 
IN-M-5, IN-M-1 

IN-T-3, IN-T-2, 
IN-M-5 

IN-M-3, IN-M-4 

IN-M-1, IN-M-
2, IN-M-3, 

IN-T-3, IN-M-5, 
IN-M-7 

 

IN-T-1, IN-T-2, 
IN-T-3, IN-M-8 

IN-E-1, IN-E-2 

IN-E-1, IN-T-2, 
IN-M-6 



567 
 

IN-E-1, IN-T-2, 
IN-M-6, IN-M-
3, IN-T-4, IN-

M-4 

IN-E-1, IN-T-4, 
IN-M-5, IN-M-4 

IN-E-1, IN-T-2, 
IN-T-1, IN-M-7 

IN-E-1, IN-E-2, 
IN-M-4 

IN-T-1, IN-T-3, 
IN-M-6, IN-S-3 

IN-E-1, IN-3-2, 
IN-M-6, IN-E-3 

IN-E-3, IN-T-2, 
IN-M-6, IN-M-7 

 
IN-T-2, IN-T-1, 

IN-M-7 



568 
 

IN-T-1, IN-M-6, 
IN-M-4, IN-M-1 

IN-T-1, IN-M-3 

IN-M-3, IN-M-1 

IN-T-1, IN-M-5 

IN-T-3, IN-T-2, 
IN-M-7 

IN-M-3, IN-M-
4, IN-S-2 

IN-T-2, IN-M-8, 
IN-S-1 

IN-T-2, IN-T-6, 
IN-S-3, IN-M-4 

IN-T-3, IN-M-6 



569 
 

 

IN-T-2, IN-S-3, 
IN-S-7, IN-M-8 

IN-S-2, IN-S-1, 
IN-S-3, IN-M-6 

IN-T-4, IN-S-2, 
IN-S-7, IN-M-1 

IN-T-2, IN-S-3, 
IN-M-7, IN-M-4 

IN-S-1, IN-M-8, 
IN-M-5, IN-T-4 

IN-M-6, IN-S-1, 
IN-M-4 

 

IN-E-2, IN-M-6, 
IN-M-4 



570 
 

IN-E-2, IN-E-1, 
IN-S-3, IN-M-2 

IN-E-1, IN-E-3 

IN-E-2, IN-E-1, 
IN-M-7, IN-M-6 

IN-E-1, IN-M-7 

IN-E-2, IN-E-1, 
IN-T-4, IN-M-5 

IN-E-1, IN-E-3, 
IN-M-7, IN-M-4 

IN-E-2, IN-E-1 



571 
 

 

IN-T-2, IN-T-4, 
IN-M-8 

IN-T-2, IN-T-1, 
IN-S-3, IN-M-7 

IN-T-2, IN-S-3, 
IN-M-5, IN-M-3 

IN-T-2, IN-T-1, 
IN-M-3 

IN-T-4, IN-T-3, 
IN-M-7, IN-M-2 

IN-T-2, IN-M-1 

IN-M-2, IN-T-3, 
IN-M-6 



572 
 

IN-T-2, IN-T-1, 
IN-M-1 

IN-T-4, IN-T-2, 
IN-S-3, IN-M-4, 

IN-M-6 

 

 

 

IN-T-2, IN-T-3, 
IN-M-3, IN-M-6 

IN-M-1, IN-M-3 

IN-T-2, IN-T-3, 
IN-M-7 

IN-T-2, IN-T-1, 
IN-M-5, 

IN-T-2, IN-T-3 

IN-T-2, IN-T-3, 
IN-M-1, IN-M-7 



573 
 

IN-T-2 

IN-T-2, IN-M-3 

IN-T-1, IN-M-5, 
IN-M-6 

IN-T-2, IN-T-3, 
IN-M-7, IN-M-3 

IN-M-1, IN-M-
7, IN-M-4, IN-

M-5 

IN-T-1, IN-T-2, 
IN-M-6 

IN-T-1, IN-M-2 



574 
 

 IN-T-4, IN-M-4, 
IN-M-4, IN-M-5 

IN-M-2, IN-M-5 

IN-T-1, IN-T-2, 
IN-T-4, IN-M-8 

IN-T-4, IN-M-3 

IN-T-1, IN-M-7, 
IN-M-4 

 

IN-T-1, IN-T-2, 
IN-M-4, IN-M-5 

IN-T-2, IN-T-3, 
IN-M-5 



575 
 

IN-S-1, IN-T-2, 
IN-M-7, IN-M-5 

IN-T-1, IN-M-2, 
IN-M-5 

IN-T-1, IN-T-2, 
IN-M-5 

IN-S-1, IN-T-2 

IN-S-1, IN-T-2, 
IN-M-5, IN-M-7 



576 
 

–

–

–

–



577 
 



 

                                                           
1 Peris et al. 
2 Jesen & Cornwell 



 
 

 

                                                           
1 Cornwell & Kwon 
2 Walraven et al. 
3 Grimaldi-Puyana, Sánchez-Oliver & Bernal-García 
4 Quester, Farrelly & Burton 
5 Santomier 
6 Barbu et al. 
7 Tsuji 



 
 

 

.

. 

.

.

                                                           
1 Cunningham et al. 
2 Asagba 
3 Ranjan 
4 Wang et al. 
5 Kim, Do Kim & Lee 

Berrett& Slack 



 
 

 

.

GDSP

                                                           
Miragaia, Ferreira & Ratten 

Morgan, Taylor & Adair 



 
 

 

 

 

Areska, Julius. (2012). “The Impact of Sport Sponsorship on Brand Equity: The Analysis of Red 
Bull GmbH”. Bachelor Thesis for Degree in Marketing and Management Communication, Aarhus 
University. p.1-32. 6. 
Arraya, M., & Pellissier, R. (2013). “Productivity measurement in a sports organization”. Southern 
African Business Review, 17(1), 98-127.  
Asagba, B. O. (2009). “Perceived impediments to effective sports sponsorship in 
Nigeria”. International Journal of African & African-American Studies, 7(1). 
Asagba. B.O. (2008). “Perceived Impediments to Effective Sport Sponsorship in Nigeria”. 
International Journal of African & African American studies, Vol(l).VII, No.1, Pp: 67- 72.  
Askarian, F., Azadan, M. (2013). “Barriers to attract sponsors in professional football in Iran”. 
Movement Science and Sport Management Research, Vol (2).No, 4. Pp. 59-69. [Persian] 
Banar, N., & Fathollahzadeh, H. (2012). Guide to financial support in sports. Tehran: Hatami      
Publications. (In Persian). 
Banar, N., Ramezani Nejad, R., Andam, R., Mohaddes, F., & Mir Kazemi, S. A. (2012). “Investigating 
the goals of sports support in the top leagues of Iran”. Harakat Magazine, 14, 13-24. (In Persian). 
Barbu, M. C. R., Burcea, G. B., Diaconesco, D. L., Popescue M. C., Pasarin, L. D., & Apostu, P. (2021). 
“The Role of social media on sponsorship activation”. 
Artis Gymnasticae, 111-126. 



 
 

 

Berrett, T., & Slack, T. (2001). “A framework for the analysis of strategic approaches employed 
by non-profit sport organisations in seeking corporate sponsorship”. Sport Management 
Review, 4(1), 21-45. 
Bouchet, A., Doellman, T. W., Troilo, M., & Walkup, B. R. (2015). “The impact of international 
football matches on primary sponsors and shareholder wealth”. Journal of Sport Management, 
29(2), 200-210. 
Charmaz, K. (2017). “Constructivist grounded theory”.The Journal of Positive Psychology, 12(3), 
299-300. 
Cornwell, T. B. (2020). Sponsorship in marketing: Effective partnerships in sports, arts and 
events. (2nd Ed.). Routledge. 
Cornwell, T. B., & Kwon, Y. (2020). “Sponsorship-linked marketing: Research surpluses and 
shortages”. Journal of the Academy of Marketing Science, 48, 607-629. 
Cunningham, G. B., Fairley, S., Ferkins, L., Kerwin, S., Lock, D., Shaw, S., & Wicker, P. (2018). 
“ESport: Construct specifications and implications for sport management”. Sport management 
review, 21(1), 1-6. 
Emami, A., Emami, F., Afshari, M. (2020). “A Paradigm Model of Investment Development in Iran 
Sport”. Sport Management, 12(3), 759-788.  
Eshghi, K., Shahriari, H., & Ray, S. (2021). “Sports Sponsorship Announcements and Marketing 
Capability”. Journal of Sport Management, 36(2), 171-187. 
Grimaldi-Puyana, M., Sánchez-Oliver, A., & Bernal-García, A. (2016). “Studies in economics and 
sport management organizations”. Journal of Sports Economics & Management, 6(1), 2-4. 
Handley, L. (2018). “Sponsorship spending to hit $66 billion worldwide, but most firms don’t 
know if it really works”. CNBC (online). Retrieved from: 
https://finance.yahoo.com/news/sponsorship-spending-hit-66-billion-160300374.html 
Hemmatinejad, M. A., Banar, N., & Moradi Sharaf, H. (2016). “Analysis of motivating factors of 
sports support in Tehran province”. Applied Research in Sports Science, 5(3), 77-79. (In Persian). 
Hunter Jr, R. J., Shannon, J. H., & Lozada, H .R. (2017). “Business Crimes in Entertainment”. 
Jamaat, KH. Ehsani, M. (2011). “Direct and Indirect Purpose of Sport Sponsorship in Iran”. 
Research on Sports, No.10, Pp.57-72. [Persian]. 
Jensen, J. A., & Cornwell, T. B. (2017). “Why do marketing relationships end? Findings from an 
integrated model of sport sponsorship decision-making”. Journal of Sport Management, 31(4), 401-
418. 
Jensen, J. A., & Cornwell, T. B. (2021). “Assessing the dissolution of horizontal marketing 
relationships: The case of corporate sponsorship of sport”. Journal of Business Research, 124, page: 
790-799. 
Kim, M., Do Kim, Y., & Lee, H. W. (2020). “It is time to consider athletes’ well-being and 
performance satisfaction: The roles of authentic leadership and psychological capital”. Sport 
Management Review, 23(5), 964-977. 
Kirkesaether, E. (2011). “The link between corporations' (sponsors') motives behind sport 
sponsorship activities and the attractiveness characteristics of sport sponsorship objects: A 
comparative case study of The Norwegian association of orienteering and The Norwegian football 
association as sponsorship objects”. Unpublished master’s thesis. Norwegian School of Sport 
Sciences, Oslo, Norway. 
Koronios, K., Psiloutsikou, M., Kriemadis, A., Zervoulakos, P., & Leivaditi, E. (2016). “Sport 
sponsorship: The impact of sponsor image on purchase intention of fans”. Journal of Promotion 
Management, 22(2), 238–250.  
Kruszy ´nska, E., & Poczta. J. (2019). “Hierarchy of factors affecting the condition and                  
development of sports and recreation infrastructure-impact on the recreational activity and 
health of the residents of a city (Poznan case study)”. International Journal of Environmental 
Research and Public Health, 16 (4), 2-14 . 



 
 

 

Madill, J., & O'Reilly, N. J. (2010). “Investigating social marketing sponsorships: Terminology, 
stakeholders, and objectives”. Journal of Business Research, 63(2), 133-139. 25. 
Matthew, L., Nerilee, H., & Sally, G. (2011). “Gambling on sport sponsorship: A conceptual 
framework for research and regulatory review”. Sport Management Review, 14(3), 246-257. 
Matthew, W. (2020). “Study predicts 37-per-cent drop in sports sponsorship spend”. Two Circles 
Agency. Retrieved from: https://www.sportbusiness.com/news/ two-circles-predicts-37-decrease-in-
sports-sponsorship-spend-in-2020/, Accessed 12 August 2020. 
McKelvey, S. and Grady, J. (2008). “Sponsorship Program Protection Strategies for Special Sport 
Events: Are Event Organizers Outmaneuvering Ambush Marketers?” Journal of Sport 
Management. 15(3). 
Miragaia, D. A., Ferreira, J., & Ratten, V. (2017). “Corporate social responsibility and social 
entrepreneurship: Drivers of sports sponsorship policy”. International Journal of Sport Policy and 
Politics, 9(4), 613-623. 
Mirzaei, I., Mehdipour, A., Azmsha, T. (2014). “Analysis of the factors attracting sponsors in the 
professional sports of Fars province, in Iran”. International Journal of Sport Studies, 5(2), 206-213. 
Morgan, A., Taylor, T., & Adair, D. (2020). “Sport event sponsorship management from the 
sponsee’s perspective”. Sport Management Review ,838-851, (5)23. 
Nufer, G., & Buhler, A. (2010). “How effective is the sponsorship of global sports events? A 
comparison of the FIFA World Cups in 2006 and 1998”. International Journal of Sports Marketing 
and Sponsorship, 11(4): 303-319. 
O’Reilly, N & Horning, D. (2013). “Leveraging sponsorship: The activation ratio”. Sport 
Management Review 16 (2013) 424–437. 
Park, S. E., Mahony, D. F., Kim, Y., & Do Kim, Y. (2015). “Curiosity generating advertisements 
and their impact on sport consumer behavior”. Sport Management Review, 18(3), 359-369. 31. 
Peris, G. S., Camacho, M. M., Franch, E. B., & López, C. C. (2019). “Decision Factors in the Strategy 
of Sports Sponsorship in Spain. In Integrated Marketing Communications”. Strategies, and 
Tactical Operations in Sports Organizations (pp. 1-24). IGI Global. 
Plumley, D., & Wilson, R. (2022). The economics and finance of professional team sports. 
Pope N., Turco, D. (2001). Sport and Event Marketing. Mc Graw -Hill, NSW. 2001. 
Prantl, N. Andres, s. (2012). “Impact of Sport Sponsorship on a Brand”. Investigated in the Case of 
Löfbergs Lila AB. 
Pruna, R., Tribaldos, L. M., & Bahdur, K. (2018). “Player talent identification and development in 
football identificación de talento en el jugador y su desarrollo en el fútbo, Apunts”. Medicina de 
l'Esport, 53(198), 43-46. 
Quester, P. G., Farrelly, F., & Burton, R. (1998). “Sports sponsorship management: a multinational 
comparative study”. Journal of Marketing Communications, 4(2), 115-128. 
Raghbati, A., Hadavi, F., Aghaei, N., & Elahi, A. (2018). “Strategies and consequences of the 
development of professional sports in Iran”. Strategic studies of sport and youth, 18(44), 9-26.   
Rajabzadeh, R., Talebpoor, M., Mirzapour, A. (2017). “Examining Effective Factors on Spectators’ 
Attendance in Volleyball Premier League: A Case Study of Mazandaran Spectators”. Sport 
Management and Development, 6(2), 141-156. doi: 10.22124/jsmd.2018.2721. 
Ranjan, W. (2016). A Study of Analysis and Evaluate Issues and Challenges in Sport Events. 
Rasoamanana A. Tech and sports marketing: a new way. Sports sponsorship, athlete endorsements, 
brand activation & sports marketing. 2017. 
Santomier, J. (2008). “New media, branding and global sports sponsorship”. International Journal 
of Sports Marketing and Sponsorship, 10(1), 9-22. 
Sarpong, A; Zungu, N. (2023). “Examining the Impact of Sports Sponsorship on Fan Attitude and 
Purchase Intentions towards Sponsors' Products in Professional Football: A Study of the 
Ghanaian Fan Base”. International Journal of Membrane Science and Technology, 2023, Vol. 10, No. 
2, pp 2658-2672. 



 
 

 

Smith, A.; Graetz, B.; Westerbeek, H. (2008). “Sport sponsorship, team support and purchase 
intentions”. Journal of Sport Marketing Communications. 14(5): 387-404. 
Sports". Archives of Business Research Vol, 5(12). 
Tsuji, Y. (2015). “Sport Sponsorship in the Global Marketplace”. Sports Management and Sports 
Humanities, 75-88. 
Tyler, B. D. & et al. (2019). “Schadenfreude, rivalry antecedents, and the role of perceived 
sincerity in sponsorship of sport rivalries”. Journal of Business Research. 
Walraven, M., Koning, R. H., Bijmolt, T. H., & Los, B. (2016). “Benchmarking sports sponsorship 
performance: Efficiency assessment with data envelopment analysis”. Journal of Sport 
Management, 30(4), 411-426. 
Wang, M. C. H., Cheng, J. M. S., Purwanto, B. M., & Erimurti, K. (2011). “The determinants of the 
sports team sponsor's brand equity: a cross-country comparison in Asia”. International Journal of 
Market Research, 53(6), 811-829. 

 




